OFFERING MEMORANDUM

29980 TEMECULA PARKWAY
TEMECULA, CA 92592
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INVESTMENT SUMMARY INVESTMENT HIGHLIGHTS

SlRRsRNo e $7,212,000 NATIONALLY RECOGNIZED TENANT
NOI (YEAR 1): $375,000 PROVIDING LONG-TERM STABILITY
CAP RATE (YEAR 1): 5.20%

Long Term Lease — Chevron is on a brand-new, long-term 20-year
CURRENT OCCUPANCY: 100% !ease with three, 5-year options to renew with fixed 7.5% rental
increases every 5 years

TOTAL BUILDING AREA: 15,130 SF

TOTAL LAND AREA: 155,321 SF (£1.27 Acres) »  Master Lease Guarantor — Lease guarantee with United Pacific,
one of the largest independent owners and operators of gas

PARKING SPACES: 19 stations and convenience stores in the west, with 415 locations

WEBSITE: www.nrpwest.com/TemeculaChevron throughout CA, WA, OR, CO, and NV

Pride of Ownership Asset — "Trophy" retail investment consists of a gas
station, car wash and c-store that boasts tremendous visibility, and
immediate access from the I-15 via Highway 79 (Temecula Parkway)

Strong Inflation Hedge — Scheduled rental increases produce high NOI
growth, enhancing future cash on cash returns and provide a strong
hedge against inflation in a tangible, dependable asset

LOW MANAGEMENT HASSLE

Corporate NNN Lease — 100% NNN leased, resulting in no landlord
responsibilities—operating costs reside with the tenant not the landlord

. +  Long-Term Lease — Longer term lease, expiring in 2039, virtually
eliminating any near-term leasing responsibility and associated capital
costs

NNN Expense Pass Through — Tenant pays for 100% of all repairs and
maintenance, and capital expenditures, making the offering perfect for
out of town investors
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INVESTMENT HIGHLIGHTS (conTinuen)

INTERNET RESISTANT TENANCY IDEAL 1031 EXCHANGE PROPERTY OR ADDITION TO PORTFOLIO

Non-Commodity Use — Internet resistant tenancy including restaurants,
service-related or gas stations provide a bulwark against internet
competition—you cannot put gas in your vehicle online

Internet Resistant Tenant Providing a Daily Needs — Chevron, which
includes a car wash, provides items and services that have proven to
be “internet and recession resistant,” and the type of retail use that
generate consistent daily-trip traffic to the site

HIGH IDENTITY, HIGH TRAFFIC LOCATION

Convenient Location, Tremendous Access — Strategically located along
Highway 79 (268,383 cars per day), with immediate on-ramp access to
the I-15 freeway (151,000 cars per day)

Desirable Gas Station Location — The offering sits alongside the I-15
freeway on the going to work side of Highway 79 (Temecula Parkway),
arguably the two most heavily traveled arterials in the trade area

Residential and Commercial Proximity — Proximity to both residential
and commercial density keeps the property busy throughout the day
and evening

AFFLUENT DEMOGRAPHICS IN A HIGH-GROWTH TRADE AREA

More than 64,000 people in a 3-mile radius with an Average Household
Income exceeding $97,500

More than 131,600 people in a 5-mile radius with an Average Household
Income exceeding $107,900

Best City for Young Families — In 2017, Temecula was ranked the 10th
Best City for Young Families based on affordability, quality schools,
future growth, prosperity and family-friendliness, according to
Patch.com

Low Management/Low Hassle — Long-term, NNN lease, providing an
excellent low management, low hassle investment opportunity

Debt Free Asset — With no financing in place, the acquisition of
this property allows investors the ability to obtain new financing at
historically low rates, enhancing leveraged cash-on-cash returns

Pride of Ownership — High quality construction with limited to no
deferred maintenance or near-term capital events

Master-Planned Community — The “master planned” nature of the
trade area creates a high barrier to entry, protecting against future
competition
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SNAPSHOT TEMECULA AREA

Temecula is located in southern Riverside County and

is a popular destination for tourists due to its award-
winning wineries, temperate climate, and championship
golf courses. Visitors flock from all around to visit
Temecula Valley's Wine Country, Polo Club, Hot Air
Balloon and Wine Festival as well as its International
Film Festivals. The city of Temecula boasts its own
attractions; Old Town Temecula hosts multiple events
like car shows, Road Runs, and summer and weekend
entertainment. Temecula continues to evolve as well. Its
new Uptown Specific plan is working to add a myriad of
uses including eight-story full-service hotels, multi-level
residential, and mixed and commercial uses. All of which
will only add to the draw of the city and service the
surrounding Riverside County.

CITY COUNTY REGION
Temecula Riverside Inland
County Empire

E RIVERSIDE COUNTY FACT FILE

« 12 Universities and Colleges

«5,1 15,894 Passengers Annually at
Ontario International Airport (2018)

e Ontario International achieved a
12.4% year over year increase
from 2017-2018

« 32 Average minute commute

« 35 Median Age

TEMECULA HOUSING MARKET

Predicted increase
of home values over
the next year:

2.7%

Home Values
growth in the
last year:

3.5%

Median List Price:

$499,950

Median Sale Price:

$450,300

Median Home Value:

$468,100
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§ DEMOGRAPHICS

W 112,795
2018
T
I 55369
2018
Workforce 1,108,236 B Temecula
Riverside County
201 I 35676 & Inland Empire
Households 752.381
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Ll 1 1OP EMPLOYMENT

4.8%
l

. Manufacturing, Trade and Transportation
. Educational and Health Services
. Business and Finance
Food and Entertainment
Mining Agriculture and Construction
. Public Administration and Utilities
Other
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PROPERTY OVERVIEW

LOCATION

29980 Temecula Parkway
Temecula, CA 92592

SITE

Chevron & Chronic Tacos is located in
the Gateway to Temecula Shopping
Center, at the north east corner of
Temecula Parkway (Hwy 79) and
Interstate 15 in the city of Temecula,
CA.

LAND AREA

The offering consists of 1 parcel
(APN: 922-170-029-2) totaling
approximately +1.27 acres or £55,321
SF of land area.

BUILDING AREA

The subject consists of 1 retail
building totaling approximately +5,430
SF of net rentable area.

— ) ||
VALLEJO AVENpE , PARCEL MAP

FRONTAGE & ACCESS

The site benefits from approximately
+184 linear feet of frontage along
Temecula Parkway (Hwy 79) and is
also visible from Interstate 15 and
Vallejo Avenue.

Access points into the center include 1
entrance off Temecula Parkway and 1
entrance off Vallejo Avenue.

) A
PARKING _— BUILT | Vo
The station has +19 dedicated parking The property was constructed in 2018.
stalls has shared access with the rest

of the Gateway to Temecula Shopping  TRAFFIC COUNTS

Center. ZONING
Temecula Parkway (Hwy 79) +68,383 CPD Per the City of Temecula, the subject
Interstate 15 +151,000CPD  site is currently zoned as CC-

Community Commercial.
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SITEPLAN
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TENANT OVERVIEW

UNITED PACIFIC (LESSEE)

www.unitedpacific.com

United Pacific based in Long Beach, California owns and operates 415 fuel and
convenience stores throughout California, Washington, Oregon, Colorado and
Nevada. Through its retail convenience locations and its retail and wholesale fuel
distribution network, United Pacific has established itself as one of the largest
independent owners and operators of gas stations and convenience stores in
the Western United States. United Pacific offers motor fuels products under
the 76, Conoco, Shell, Chevron and United Oil flags. It also offers convenience
items through the We Got It! Food Mart, My Goods Market and Rocket brands.

OWNERSHIP Private
LOCATIONS 415
HEADQUARTERS Long Beach, CA

Capital Markets | National Retail Partners - West

CHRONIC TACOS

MEXICAN GRILL

CHRONIC TACOS (SUB-LESSEE)

www.chronictacos.com

Randy and Dan, the founders of Chronic Tacos, grew up in Southern California
where every corner was packed with Fresh Mexican, but they knew there was an
opportunity to create a taco shop with great Mexican food and a vibe inspired by
their Southern California roots. Great service, music and artistic design would
be essential, but it was the food that would be the cornerstone. With a little help
from some third-generation family recipes, the first Chronic Tacos opened its
doors in 2002. Today, Chronic Tacos has 54 locations in 10 states.

OWNERSHIP Private
LOCATIONS 54
HEADQUARTERS Aliso Viejo, CA
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Exclusively Marketed By:

MEGAN WOOD

+1 949 725 8423

Lic. 01516027
megan.wood@cbre.com

SEAN HEITZLER

+1 949 805 8468

Lic. 02025087
sean.heitzler@cbre.com

PRESTON FETROW

+1 949 725 8538

Lic. 00923282
preston.fetrow@cbre.com

PHILIP D. VOORHEES

+1 949 725 8521

Lic. 01252096
phil.voorhees@cbre.com

NRP-WEST TEAM
Philip D. Voorhees (Team Leader)

Preston Fetrow  John Read
Kirk Brummer Megan Wood
Jimmy Slusher  Matt Burson
James Tyrrell Sean Heitzler

For all of our available listings,
please visit:
WWW.CBRE.COM/NRPWEST

CBRE

CBRE-Newport Beach

3501 Jamboree Rd., Ste 100
Newport Beach, CA 92660
F+1949 725 8545

AFFILIATED BUSINESS DISCLOSURE

CBRE, Inc. operates within a global family of companies with
many subsidiaries and related entities (each an "Affiliate")
engaging in a broad range of commercial real estate
businesses including, but not limited to, brokerage services,
property and facilities management, valuation, investment
fund management and development. At times different
Affiliates, including CBRE Global Investors, Inc. or Trammell
Crow Company, may have or represent clients who have
competing interests in the same transaction. For example,
Affiliates or their clients may have or express an interest in the
property described in this Memorandum (the "Property”), and
may be the successful bidder for the Property. Your receipt of
this Memorandum constitutes your acknowledgement of that
possibility and your agreement that neither CBRE, Inc. nor any
Affiliate has an obligation to disclose to you such Affiliates’
interest or involvement in the sale or purchase of the Property.
Inallinstances, however, CBRE, Inc. and its Affiliates will act in
the best interest of their respective client(s), at arms' length,
not in concert, or in a manner detrimental to any third party.
CBRE, Inc. and its Affiliates will conduct their respective
businesses in a manner consistent with the law and all
fiduciary duties owed to their respective client(s).

CONFIDENTIALITY AGREEMENT

Your receipt of this Memorandum constitutes your
acknowledgement that (i) it is a confidential Memorandum
solely for your limited use and benefit in determining whether
you desire to express further interest in the acquisition of the
Property, (ii) you will hold it in the strictest confidence, (iii) you

I8

i~

will not disclose it or its contents to any third party without
the prior written authorization of the owner of the Property
(“Owner") or CBRE, Inc., and (iv) you will not use any part of
this Memorandum in any manner detrimental to the Owner
or CBRE, Inc.

If after reviewing this Memorandum, you have no further
interest in purchasing the Property, kindly return it to CBRE,
Inc.

DISCLAIMER

This Memorandum contains select information pertaining
to the Property and the Owner, and does not purport to be
all-inclusive or contain all or part of the information which
prospective investors may require to evaluate a purchase of
the Property. The information contained in this Memorandum
has been obtained from sources believed to be reliable, but
has not been verified for accuracy, completeness, or fitness
for any particular purpose. All information is presented “as
is" without representation or warranty of any kind. Such
information includes estimates based on forward-looking
assumptions relating to the general economy, market
conditions, competition and other factors which are subject
to uncertainty and may not represent the current or future
performance of the Property. All references toacreages, square
footages, and other measurements are approximations. This
Memorandum describes certain documents, including leases
and other materials, in summary form. These summaries
may not be complete nor accurate descriptions of the full
agreements referenced. Additional information and an
opportunity to inspect the Property may be made available
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to qualified prospective purchasers. You are advised to
independently verify the accuracy and completeness of all
summaries and information contained herein, to consult
with independent legal and financial advisors, and carefully
investigate the economics of this transaction and Property's
suitability for your needs. ANY RELIANCE ON THE CONTENT
OF THIS MEMORANDUM IS SOLELY AT YOUR OWN RISK.

The Owner expressly reserves the right, at its sole discretion,
to reject any or all expressions of interest or offers to
purchase the Property, and/or to terminate discussions at any
time with or without notice to you. Al offers, counteroffers,
and negotiations shall be non-binding and neither CBRE, Inc.
nor the Owner shall have any legal commitment or obligation
except as set forth in a fully executed, definitive purchase and
sale agreement delivered by the Owner.

Photos herein are the property of their respective owners and
use of these images without the express written consent of
the owner is prohibited.

CBRE and the CBRE logo are service marks of CBRE, Inc. and/
or its affiliated or related companies in the United States and
other countries. All other marks displayed on this document
are the Property of their respective owners.




