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5201 S Pulaski Rd - Chicago, IL 60632 FINANCIAL OVERVIEW

PRICE: $4,565,932 | 6.75%CAP | RENT: $308,200

Property Red Lobster HIGHLIGHTS

Property Address 5201 South Pulaski Road Brand New 25 Year Triple-Net (NNN) Lease With 20 Years
City, State, ZIP Chicago, lllinois 60632 Remaining

Date of Remodel October-2011

Building Size (SF) 6.563 » Corporate Guaranty | 704 Locations in the US & Canada
Lot Size (Acres) 135 > Strong Inflation Hedge | Attractive 2.0% Annual Increases
Type of Ownership Fee Simple

Four (4), Five (5)-Year Tenant Renewal Options

THE OFFERING » World’s Largest Seafood Restaurant | Serving Customers in 11

Price $4,565,932 Countries
CAP Rate 6.75%
Annual Rent* $308,200
Property Name Red Lobster
Property Type Net Leased Fast Casual Dining
Ownership Private
Tenant Red Lobster Restaurants, LLC p
Guarantor Red Lobster Intermediate Holdings, LLC , -
Lease Term 25 Years
Lease Commencement 7/28/2014 RED LOB STER
Lease Expiration 7/31/2039 F_RSH FISH-EIYE LORSIER
Lease Term Remaining 20 Years
Lease Type Triple Net (NNN)
Roof & Structure Tenant Responsible
Options to Renew 4, 5-Year Option Periods
Rental Increases 2.00% Annually

1Rent Based on August 2019 Increase

This information has been secured from sources we believe to be reliable, but we make no repres: sed or implied, as to the accuracy of the information. References to square footage or
age are approximate. Buyer must verify the inf ccuraci ons or es used herein are for 2 r

RED L BSTER the current or future performance of the property. &M a us & Millichap Real Estate Investment Services,



INVESTMENT SUMMARY

. . o ANNUALIZED OPERATING DATA
Marcus & Millichap is pleased to present the exclusive listing for a Red Lobster

located in 5201 South Pulaski Road in Chicago, lllinois. The property consists of Current Annual Rent $308,200
approximately 6,563 square feet of building space and sits on 1.35 acres of

: : : ) Base Term Rental Escalations 2.00% Annually
land. The property is subject to a 25-year Triple-Net (NNN) lease with 20 years
remaining. The base rent is $308,200 with 2.00% rental increases annually. The RENT SCHEDULE
increases will continue through the 4, 5-year tenant renewal options. Lease Year Annual Rent Monthly Rent
Current $308,200 $25,683
TENANT SUMMARY Year 7 $314,364 $26,197
Year 8 $320,652 $26,721
Red Lobster is the largest seafood restaurant concept in the world and is an
iconic full service brand with broad demographic appeal and significant Year 9 $327,065 $27,255
advertising budget. Red Lobster is led by an experienced management team Year 10 $333,606 $27,801
with a history of success leading the brand (average 27+ years experience Year 11 $340,278 $28,357
across executive team). The company generates $2.5 billion in revenue and is ’ ’
the 5t |argest casual dining concept in North America. Red Lobster was recently Year 12 $347,084 $28,924
acquired by Golden Gate Capital. Year 13 $354,025 $29,502
Year 14 $361,106 $30,092
Year 15 $368,328 $30,694
Year 16 $375,695 $31,308
Year 17 $383,208 $31,934
Year 18 $390,873 $32,573
Year 19 $398,690 $33,224
- Year 20 $406,664 $33,889
Year 21 S414,797 $34,566
0 B S Year 22 $423,093 $35,258
— Year 23 $431,555 $35,963
Year 24 440,1 2
FRESH FISH. «LIVE LOBSTER \ ear $440,186 $36,68

Year 25 $448,990 $37,416
CAP Rate 6.75%

Purchase Price $4,565,932

sed or implied, as to the accuracy of the information. References to square footage or

age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Al i r estimates used herein are for example plll nly and do not represent Ma rcl] S é Ml Illchap 4

RED LO TER the current or future performance of the property. Marcus & Millichap Real Estate Investment Services is a se ark of Marcus & Millichap Real Estate Investment Services, Inc Marcus & Millichap



Tenant Overview

e Red Lobster is the largest seafood restaurant concept in the
world and is an iconic full service brand with broad
demographic appeal and a significant advertising budget (2"
largest in casual dining).

e The Company was founded in 1968 and currently operates
704 restaurants throughout the United States and Canada

> =S
LO B S T and has 43 franchised restaurants in international markets.
RED ER‘_ e Red Lobster is led by an experienced management team with
FRESH FISH - LIVE LOBSTER a history of success leading the brand (average 27+ years
experience across executive team).

e The company generates $2.5B in revenue and is the 6%
largest casual dining concept in North America.

The Transaction

e On July 28th, 2014, Golden Gate Capital (“GGC”) acquired
Red Lobster from Darden Restaurants.

® Red Lobster is now an independently owned company, .
completely separate from Darden Restaurants. ﬁ-=-r;1|'§|=]|=[T;T;1.;-.n—...mmm.m;mT:T;|=l.:i':';'|-;1-h

e Red Lobster is well capitalized with >5200M net worth and
>5200M of liquidity.

e Golden Gate Capital has a long, successful track record and
significant experience with multi-unit restaurant and retail
businesses.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or

o[l
age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent Marcu S é Ml ”]Chap 5

RED LOBSTER the current or future performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap



TENANT OVERVIEW

OUR HISTORY

FRESH IS IN OUR FOOD

Each day, you'll find an updated selection of fresh fish on
our Today’s Fresh Fish menu, not to mention live Maine
lobster, freshly baked Cheddar Bay Biscuits™, crisp salads
and a host of fresh seafood recipes waiting to be
explored.

FRESH IS IN OUR KNOWLEDGE

No one knows seafood better than we do. As global
seafood buyers, we have employees stationed
throughout the world who inspect our seafood the
moment it comes out of the water. They ensure it meets
standards that are second to none. Then, the renowned
chefs at our culinary center deliver the fresh expertise
that turns it all into something truly special.

FRESH IS IN OUR DEDICATION

We hold ourselves to the highest standards for service,
quality and a welcoming atmosphere. And we're focused
on doing what’s right — for our employees, in our
communities and in the world.

FRESH IS IN OUR COMMITMENT

You deserve the freshest food and thinking. So every time
you visit one of our seafood restaurants or our online
seafood store, you'll find an uncommon commitment to
deliver the best of the sea with fresh energy and fresh
ideas that we hope will make you want to come back
again and again.

We invite you to come in and experience our commitment to quality for
yourself. Whether it’s choosing your favorite fresh fish from our “Today’s
Fresh Fish> menu, or selecting your favorite seafood to be prepared over our
wood -fired grill, Red Lobster is the place you can enjoy fresh, delicious
seafood now and for generations.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or

: = - .
RED LOB S TE age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent Ma rCu S E: M | l I ]Chap 6

the current or future performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap
FRESH FISH - LIVE LOBSTER



TIMELINE

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or
ple purposes only and do not represent
, Inc. © 2017 Marcus & Millichap
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e approximate. Buyer must verify the information and bear E
the current or future performance of the property. Marcus & Millichap Real Estate Investment Servic

RED LOBSTER

FRESH FISH + LIVE LOBSTER

General Mills acquires Red Lobster and
rapidly expands nationally

1984

Out Lobsterfest® promotion begins,
giving guests the best variety of lobster
anywhere

1989

We operate 450 US and 55 Canadian
restaurants

2003

We celebrate our 35th anniversary
of serving fresh, delicious seafood

2006

"Today's Fresh Fish" gives guests a daily
selection of national and local fresh fish
favorites

2013

We celebrate our 45th anniversary and
operate more than 700 locations
worldwide

naccuracies. Any projections, op
is a service mark of Marcus & Millichap Real Estate Investment Se

Bill Darden opens the first Red
Lobster in Lakeland, Florida

1983
Our 1st Canadian restaurant
opens in Ontario
1988
We introduce our famous and
delicious Cheddar Bay Biscuits®
1996
We introduce "Walt's Favorite
Shrimp", named after one of our
earliest employees
2004
Endless Shrimp® is introduced, and
becomes an annual guest-favorite
promotion
2008

We introduce Wood-Fire Grills and
Certified Grill Masters in every
restaurant

2014

Acquisition by Golden Gate Capital (“GGC”)

sed herein are for

Marcus g Millichap
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TENANT OVERVIEW m

Strong Market Position

* Red Lobster is the largest seafood restaurant concept in the
world and the 6t largest casual dining concept in the United

States with over $2.5 billion in annual sales and 704
restaurants.
* The Company is the category killer in the seafood casual
dining space, holding almost 50% market share.
* Largest share of any restaurant concept in any
segment.
6™ largest overall casual dining concept in the US.

Significant Scale With Broad Geographic Reach
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~50% Share in Seafood Casual Dining
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TENANT OVERVIEW m

Iconic Brand With Unparalleled Customer
Loyalty

* Red Lobster has strong consumer appeal and broad usage
across multiple dining out occasions, including high-crave,
healthier “good for you” and special meal occasions.

* The brand has a strong foundation of loyal guests, who visit 1-
2 times per month and account for more than 50% of sales.

* Red Lobster is the clear leader in casual dining seafood, and
the most indispensable brand among major casual dining
concepts, further indicating strong consumer loyalty.

Healthy and Recently Remodeled Restaurant
Base

* Over $320 million invested in remodels covering >90% of
restaurants over the past 7 years.

* S1.4 billion in overall capital expenditure investment over
the past 10 years.

* New Bar Harbor format has strong appeal across customer
base.

* 100% of restaurants are cash flow positive.

Indispensability vs. Peers

Indispensability (How difficult it would be for me to ‘give up’ ever going there
again ) - % very difficult (10 out of 10) shown

30%

26%

23%  23% o909

17% 17% o
16% 14%

E VRIS Sutamex ?@mﬁy @S B Ty

GRILL

This information has been secured from sources we believe to be reli , but we make no representati
age are approximate. Buyer must verify the information and bear: risk for any inaccuracies.

New Bar Harbor Format
Before After

he accuracy of the infc i eferences to square footage or

.l Q )
R};D LOBSTER the current or future performance of the property. Marcus & M
FRI LIVE

H] ions or es ; sed herein are for ex: ses only and do not represent Ma rC l] S é M i “ iChap 9
cus & Millicha tate Investment Servi 17 Marcus & Millichap



Management Team W

Kim Lopdrup

Red Lobster is led by an experienced management team with prior success leading the brand.

e Kim served as President of Red Lobster from FY2005 to FY2011, a period of consistent, above-market
growth for the brand

CEO e Prior to his return to Red Lobster, Kim served as President of Specialty Restaurant Group and New
(31 years in Restaurant Business
Industry)

e Before joining Darden, Kim served as EVP and COO of North America for Burger King, and at Dunkin’
Brands as VP of Marketing and CEO of its international division

® BBA, College of William & Mary; MBA with distinction, Harvard Business School

Salli Setta

¢ Salli was named President of Red Lobster in July of 2013

® Prior to her promotion to President, Salli served as Red Lobster’s EVP of Marketing, before which she
held numerous roles in Marketing and Culinary at Olive Garden during its turnaround, including VP

President Marketing and SVP Culinary and Beverage
28 in Rest t . . . .
( yea/r:ézstf;) auran ® 24 years of experience in restaurant marketing, advertising and menu development; named “Menu

Strategist of the Year” in 2003; recipient of three Menu Masters’ Awards and a Silver Effie for her work
on the “Hospitaliano” ad campaign

® BA, University of Central Florida; MBA, Florida Institute of Technology

Bill Lambert

o Bill served as CFO of Red Lobster from FY2006 to FY2010

e Prior to his return to Red Lobster, Bill served as CFO of LongHorn Steakhouse

CFO . D . . . .
(12 years in Restaurant e Prior to joining Darden and Red Lobster, Bill spent 21 years with Federated Department Stores in various
¢ Industry) roles including CFO of Macy’s Central
¢ BS, Duke University; MBA, University of Michigan
Chip Wade e Darryl “Chip” Wade is EVP of Operations at Red Lobster
EVP e Previously, Chip held positions in Enterprise Operations at Darden and as SVP of its Smokey Bones brand
Operations e Qutside of Darden, Chip previously served as COO of Legal Sea Foods and in various operations
(30 years in Restaurant management roles at TGl Friday’s
Industry)

® BA, Widener University; MBA, University of Texas

This information has been secured from sources we believe to be reliable, but we make no represent:
age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. A
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* Golden Gate Capital (GGC) is a San Francisco-based Private Equity firm with over $15 billion of capital under
management.

* GGC has been one of the most active acquirers of multi-unit restaurant and retail companies.

* Over the past 10 years, GGC has invested in restaurant and retail companies with annual revenues in excess of
$15 billion.

* GGC’s investors include leading educational endowments, non-profit foundations, and selected entrepreneurs and
managers.

* Investment approach is to partner with strong management teams to acquire strong, established brands with an
opportunity to grow earnings through better execution, productivity improvements and unit growth.

* Excellent track record with acquiring and growing divisions of corporations.

Select Restaurant Investments

Restaurant Private Equity Investments

: . QNTHEV: ROMANOQ’¢
RED LOBSTER BORDER aca/oni

FRESH FISH - LIVE LOBSTER EEI"FD["‘[‘"E ’:’*:AN?;?ILL\ G R l L L@

FlZEAa HITCHEMN & CANTINA

. Marcus g Millichap 11
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This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or

L age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent
RED OBSTER the current or future performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap
FRESH FISH-LIVE LOBSTER
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LOCATION OVERVIEW

Chicago, IL
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HIGHLIGHTS

Major National Tenants In Surrounding Area: Jewel-Osco,
Cermak Food Market, GNC, Payless Shoesource, Chase

Bank, PNC Bank, Giordano’s

Pulaski Train Stop | Orange Line | Average of 58,765

Passengers Daily

Exceptional Traffic Counts | South Pulaski Road and South
Archer Avenue| Average Daily Traffic Counts of 48,500

and 28,115 Vehicles

Chicago Midway International Airport | Within Two Miles
Of Subject Property | Chicago Metropolitan Area’s Second

Largest Passenger Airport

MAJOR EMPLOYERS

EMPLOYER

Sinai Health System

Mount Sinai Hospital

Go Airport Shuttle

Streets and Sanitation Dept
Hinckley Springs

City of Chicago

Friends of Sinai Children
Harborquest Inc

Pactiv LLC

Edsal Manufacturing Co Inc
Walgreens

Monterrey Security Cons Inc

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or

sed herein are for ple purposes only and do not represent

the current or future performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap

# OF EMPLOYEES *
4,205
3,000
2,500
2,482
2,466
1,865
1,696
1,500
1,364
1,300
1,250
1,150

* # of Employees based on 5 mile radius

Marcus g Millichap 13




This Red Lobster property is located at 5201 South Pulaski Road in Chicago, lllinois.
Red Lobster is situated ten miles from the Chicago downtown area. Located along
side Lake Michigan, Chicago is the third largest city in the United States.

The subject property is well-positioned in a dense retail corridor, benefiting from its
proximity to major national and local retailers. Nearby national tenants include:
Jewel-Osco, Cermak Food Market, GNC, Payless Shoesource, Chase Bank, PNC Bank,
Bank of America, TCF Bank, Hertz, Shell, Citgo, Cricket Wireless, Pizza Hut, Domino’s,
KFC, Subway, Giordano’s, McDonald’s, Burger King, Chipotle, Dunkin’ Donuts, and
many more. Curie High School and John Hancock College Preparatory High School are
located within one mile of this Red Lobster property. Together, they share a total
enrollment of over 4,000 students. Mercy Medical Center, a 189 bed general medical
and surgical hospital, is less than one mile away from the subject property. This Red
Lobster location is within two miles of Chicago Midway International Airport, the
second-largest passenger airport in the Chicago metropolitan area. The subject
property’s close proximity to the CTA Pulaski Metro Stop adds further convenience
for commuting customers.

Chicago has approximately 308,134 individuals residing within a three-mile radius of
the property and more than 802,806 within a five-mile radius. The Red Lobster
property is located on South Pulaski Road which intersects with South Archer
Avenue. South Pulaski Road has a daily traffic count of approximately 48,500
vehicles. Nearby South Archer Avenue has a daily traffic count of roughly 28,115
vehicles.

Chicago is the third largest city in the United States and the county seat of Cook
County. Located where the Chicago River meets Lake Michigan, Chicago is known as
the “Windy City” due to the weather caused by the nearby bodies of water. Chicago
has the second largest business district in the nation as well as having its most
balanced economy. Multiple Dow 30 companies are based in the Chicago
Metropolitan Area, such as Boeing, Sears, Kraft, and McDonald'’s. Every year, over 50
million people visit the city. With two-time World Series winners the Chicago Cubs,
the six-time Stanley Cup winning Chicago Blackhawks, and six-time NBA
championship winning Chicago Bulls, the city has a tradition of excellence in all
sports. Chicago is also home to several universities such as Northwestern University,
University of Chicago, the Art Institute of Chicago, Depaul University, and several
others with a combined total enrollment of over 60,000 students.

Dubuque
apids
Davenport
Burlington .
Peoria
Kokorr
Champaign
luincy _
Springfield Indianap
Alton
St. Louis
Evansville
Carbondale
Paducah :
- Bowling Greer
Poplar Bluff

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or

o[l
age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent Marcl] S é Ml ”]Chap 14

RED LOBSTER the current or future performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap
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This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or

L
age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent Ma rCu S E: M | "]Chap 15
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This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or

L
age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent Ma rCu S E; M | "]Chap 1 6

RED LOB S TE R the current or future performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap
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Conserva tory

Oak Park

Forest Park Madison St WEST SIDE

W Jackson Bivd Chicago
5 Miles -

{90 Grant P4

€

2504

North 3 Miles

Riverside

Riverside

)

POPULATION
2022 Projection
2017 Estimate
2010 Census
2000 Census

INCOME

1 Miles

42,074
43,327
42,854
39,326

3 Miles

299,218
308,134
304,724
310,027

5 Miles

781,005
802,806
796,173
851,293

Average $60,119 $56,096 $56,087
7y et Median $47,552  $43,142  $41,933
.y Per Capita $16,153  $15,580  $16,957

é o REDLOBSTER HOUSEHQLDS
2022 Projection 11,596 84,754 238,646
. 2017 Estimate 11,637 84,735 239,234
g 2010 Census 11,454 83,540 236,427
‘@ 2000 Census 11,933 88,047 251,186

Bedford Park HOUSING

— 2017 $182,759 $174,410 $173,956

(54 EMPLOYMENT
2017 Daytime Population 40,008 221,941 621,844
2017 Unemployment 6.88% 8.30% 9.11%
et 2017 Median Time 39 39 38

kory Hills R
s = Oak Lawn (20} Evergreen (20)
a0 20 Park i RACE & ETHNICITY
; : z  woshst 5 et White 51.35% 45.20% 41.22%
g : : : Native American 0.05% 0.03% 0.02%
; Chicago Ridge African American 1.58% 13.69% 25.75%
Palos Hills (7) 1 & Asian/Pacific Islander 1.25% 1.61% 2.59%
‘.”{gr\th RGAN BARK

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or
age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent
the current or future performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap
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Marcus & Millichap hereby advises all prospective purchasers
of Net Leased property as follows:

The information contained in this Marketing Brochure has
been obtained from sources we believe to be reliable.
However, Marcus & Millichap has not and will not verify any of
this information, nor has Marcus & Millichap conducted any
investigation regarding these matters. Marcus & Millichap
makes no guarantee, warranty or representation whatsoever
about the accuracy or completeness of any information
provided.

As the Buyer of a net leased property, it is the Buyer’s
responsibility to independently confirm the accuracy and
completeness of all material information before completing
any purchase. This Marketing Brochure is not a substitute for
your thorough due diligence investigation of this investment
opportunity. Marcus & Millichap expressly denies any
obligation to conduct a due diligence examination of this
Property for Buyer.

Any projections, opinions, assumptions or estimates used in
this Marketing Brochure are for example only and do not
represent the current or future performance of this property.
The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and
legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction
advisors should conduct a careful, independent investigation
of any net leased property to determine to your satisfaction
with the suitability of the property for your needs.

Like all real estate investments, this investment carries
significant risks. Buyer and Buyer’s legal and financial advisors
must request and carefully review all legal and financial
documents related to the property and tenant. While the
tenant’s past performance at this or other locations is an
important consideration, it is not a guarantee of future
success. Similarly, the lease rate for some properties, including
newly-constructed facilities or newly-acquired locations, may

be set based on a tenant’s projected sales with little or no
record of actual performance, or comparable rents for the
area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or
may fail to comply with other material terms of the lease; cash
flow may be interrupted in part or in whole due to market,
economic, environmental or other conditions. Regardless of
tenant history and lease guarantees, Buyer is responsible for
conducting his/her own investigation of all matters affecting
the intrinsic value of the property and the value of any long-
term lease, including the likelihood of locating a replacement
tenant if the current tenant should default or abandon the
property, and the lease terms that Buyer may be able to
negotiate with a potential replacement tenant considering the
location of the property, and Buyer’s legal ability to make
alternate use of the property.

By accepting this Marketing Brochure you agree to release
Marcus & Millichap Real Estate Investment Services and hold it
harmless from any kind of claim, cost, expense, or liability
arising out of your investigation and/or purchase of this net
leased property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing
Brochure is proprietary and strictly confidential. It is intended
to be reviewed only by the party receiving it from Marcus &
Millichap and should not be made available to any other
person or entity without the written consent of Marcus &
Millichap. This Marketing Brochure has been prepared to
provide summary, unverified information to prospective
purchasers, and to establish only a preliminary level of interest
in the subject property. The information contained herein is
not a substitute for a thorough due diligence investigation.
Marcus & Millichap has not made any investigation, and
makes no warranty or representation, with respect to the
income or expenses for the subject property, the future
projected financial performance of the property, the size and
square footage of the property and improvements, the
presence or absence of contaminating substances, PCB’s or

asbestos, the compliance with State and Federal regulations,
the physical condition of the improvements thereon, or the
financial condition or business prospects of any tenant, or any
tenant’s plans or intentions to continue its occupancy of the
subject property. The information contained in this Marketing
Brochure has been obtained from sources we believe to be
reliable; however, Marcus & Millichap has not verified, and
will not verify, any of the information contained herein, nor
has Marcus & Millichap conducted any investigation regarding
these matters and makes no warranty or representation
whatsoever regarding the accuracy or completeness of the
information provided. All potential buyers must take
appropriate measures to verify all of the information set forth
herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap Real Estate Investment Services, Inc.
(“M&M”) is not affiliated with, sponsored by, or endorsed by
any commercial tenant or lessee identified in this marketing
package. The presence of any corporation’s logo or name is
not intended to indicate or imply affiliation with, or
sponsorship or endorsement by, said corporation of M&M, its
affiliates or subsidiaries, or any agent, product, service, or
commercial listing of M&M, and is solely included for the
purpose of providing tenant lessee information about this
listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.

PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR
MORE DETAILS.
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