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OKLAHOMA CITY APPLEBEE'S

N E T  O P E R A T I N G  I N C O M E  $ 1 4 5  , 0 0 0

G R O S S  L E A S A B L E  A R E A 4 , 8 4 8  S  F

L O T  S I Z E 1 .  3 0  A C R E S

L E A S E  T Y P E N N N

Y E A R  B U I L T / R E N O V A T E D  1 9 9 9 / 2 0 1 1

P R I C E  P E R  S Q F T $ 4 4 6 . 3 7

R E N T  P E R  S Q F T $ 2 9 . 9 1

THE OFFERING

Marcus & Millichap is exclusively marketing for 
sale the SW 3rd Street Applebee's restaurant in 
Oklahoma City, OK. The property is out pad to 
Walmart in a major commercial corridor of 
Oklahoma City. The tenant entered into a new 
20-year lease with 1.75% annual increases in 
July 2018 for this location. 

P R I C E :  $ 2 , 1 6 4 , 0 0 0

C A P  R A T E :  6 . 7%

OFFERING SUMMARY



TENANT MAP
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OKLAHOMA CITY APPLEBEE'S



INVESTMENT OVERVIEW

Oklahoma City is the capital and largest city of 
the state of Oklahoma. The county seat of 

Oklahoma County, the city ranks27thamong 
United States cit ies in population. The population 

grew following the 2010 Census, with the 
population estimated to have increased to 
631,346 as of July 2015, the Oklahoma City 

metropolitan area had a population of 1,358,452. 
Oklahoma City is on theI-35 Corridor and is one of 

the primary travel corridors into neighboring 
Texas through to Mexico. The economy of 

Oklahoma City, once just a regional power 
center of government and energy exploration, 

has since diversif ied to include the sectors of 
information technology, services, health services 

and administration. The city is headquarters to 
two Fortune 500companies,Chesapeake Energy 
Corporation and Devon Energy Corporation, as 

well as being home to Love's Travel Stops & 
Country Stores, which is ranked thirteenth on 
Forbes' l ist of private companies. While not in 

Oklahoma City proper, other large employers 
within the MSA region include: Tinker Air Force 

Base(27,000);University of Oklahoma  (11,900 ;  
University of Central Oklahoma  (2,900); and 

Norman Regional Hospital (2,800). In
2014,Forbes ranked  Oklahoma City No. 7 on its l ist 

of Best Places for Business and by 2016, the city's 
GDP had grown to $73.8 Bi l l ion.

The subject property is in a main commercial 
corridor of southwest Oklahoma City off of the 
heavily traveled Interstate 40. It is out pad to a 

major shopping center that includes Walmart 
Supercenter, Office Depot, Hobby Lobby, 

McDonalds, Texas Roadhouse, and KFC. To the 
west of the shopping center are two other major 

shopping centers that house retailers such as 
Dicks Sporting Goods, Home Depot, Ross, Best 

Buy, and PetSmart. Additionally, half a mile west 
of Applebee's is The Outlet Shoppes at Oklahoma 

City, a top-notch outlet shopping center that 
includes high end retailers such as Coach, Nike, 

Michael Kors, and Columbia.

OKLAHOMA CITY APPLEBEE'S

 New 20-Year Lease with 1.75% Annual Rental
Increases + Percentage Rent

 Outpad to a Walmart SuperCenter

 Less than a Mile from the Region's Largest
Outlet Mall

 Strong Personal Guarantee for First 3 Years of
Lease, then 18-Unit Franchisee Guarantee for
Remainder

 INVESTMENT HIGHLIGHTS:
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LEASE SUMMARY

RENT SCHEDULE

YEAR ANNUAL 
RENT

MONTHLY 
RENT

2 0 1 8

2 0 1 9

2 0 2 0

2 0 2 1

$ 1 4 5 , 0 0 0

$ 1 4 7 , 5 3 8

$ 1 5 0 , 1 1 9

$ 1 5 2 , 7 4 6

$  1 5 5 , 4 2 0

$ 1 2 , 0 8 3

$ 1 2 , 2 9 5

$ 1 2 , 5 1 0

$ 1 2 , 7 2 9

LEASE SUMMARY

P r o p e r t y  T y p e N e t - L e a s e d  R e s t a u r a n t

T e n a n t A p p l e b e e ' s

G u a r a n t o r F r a n c h i s e  G u a r a n t e e

L e a s e  T y p e NNN

Lease  C o m m e n c e m e n t 2 0 1 8

L e a s e  E x p i r a t i o n 2 0 3 8

L e a s e  T e r m 2 0

Term Remaining on Lease 2 0

R e n e w a l  O p t i o n s F o u r  5 - Y e a r  O p t i o n s
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2 0 2 2 $ 1 2 , 9 5 2

OKLAHOMA CITY APPLEBEE'S



Source: © 2015 Experian
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CREATED ON JANUARY 23, 2017

PPRICING RICING AANDNDL  V VOCATAAMELLATUAUAIONANTRKETTN DEMOGRAIOIO TSOVN N ING UMEMMRAPATMVTTEAIEAHICSRRIXRIXWMY

1 Miles 3 Miles 5 Miles

POPULATION

2020 Projection 524 47,448 167,553

2015 Estimate 576 48,125 166,992

2010 Census 554 46,164 159,861

2000 Census 691 48,980 155,921

INCOME

Average $45,058 $48,947 $50,739

Median $28,943 $36,521 $37,855

Per Capita $21,433 $19,483 $19,701

HOUSEHOLDS

2020 Projection 213 18,786 64,479

2015 Estimate 240 19,008 64,180

2010 Census 226 18,088 61,022

2000 Census 331 19,483 61,998

HOUSING

2015 $100,066 $93,765 $93,785

EMPLOYMENT
2015 Daytime 
Population

4,273 86,260 200,308

2015 Unemployment 8.91% 5.28% 5.03%

2015 Median Time 
Traveled

24 21 21

RACE & ETHNICITY

White 59.43% 54.61% 57.70%

Native American 0.13% 0.15% 0.10%

African American 14.01% 12.50% 8.91%

Asian/Pacific 
Islander

1.29% 2.98% 3.33%

OKLAHOMA CITY APPLEBEE'S



CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary 
and strictly confidential. It is intended to be reviewed only by the party receiv-
ing it from Marcus & Millichap and should not be made available to any other 
person or entity without the written consent of Marcus & Millichap. This Mar-
keting Brochure has been prepared to provide summary, unverified information 
to prospective purchasers, and to establish only a preliminary level of interest 
in the subject property. The information contained herein is not a substitute 
for a thorough due diligence investigation. Marcus & Millichap has not made 
any investigation, and makes no warranty or representation, with respect to 
the income or expenses for the subject property, the future projected financial 
performance of the property, the size and square footage of the property and 
improvements, the presence or absence of contaminating substances, PCB’s 
or asbestos, the compliance with State and Federal regulations, the physical 
condition of the improvements thereon, or the financial condition or business 
prospects of any tenant, or any tenant’s plans or intentions to continue its oc-
cupancy of the subject property. The information contained in this Marketing 
Brochure has been obtained from sources we believe to be reliable; however, 
Marcus & Millichap has not verified, and will not verify, any of the informa-
tion contained herein, nor has Marcus & Millichap conducted any investigation 
regarding these matters and makes no warranty or representation whatsoever 
regarding the accuracy or completeness of the information provided. All po-
tential buyers must take appropriate measures to verify all of the information 
set forth herein.

NON-ENDORSEMENT NOTICE 
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any 
commercial tenant or lessee identified in this marketing package. The presence 
of any corporation’s logo or name is not intended to indicate or imply affili-
ation with, or sponsorship or endorsement by, said corporation of Marcus & 
Millichap, its affiliates or subsidiaries, or any agent, product, service, or com-
mercial listing of Marcus & Millichap, and is solely included for the purpose of 
providing tenant lessee information about this listing to prospective customers. 

NET-LEASED DISCLAIMER 
Marcus & Millichap hereby advises all prospective purchasers of Net Leased 
property as follows:

The information contained in this Marketing Brochure has been obtained from 
sources we believe to be reliable. However, Marcus & Millichap has not and will 
not verify any of this information, nor has Marcus & Millichap conducted any 
investigation regarding these matters. Marcus & Millichap makes no guarantee,

warranty or representation whatsoever about the accuracy or completeness of 
any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to inde-
pendently confirm the accuracy and completeness of all material information 
before completing any purchase. This Marketing Brochure is not a substitute 
for your thorough due diligence investigation of this investment opportunity. 
Marcus & Millichap expressly denies any obligation to conduct a due diligence 
examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing 
Brochure are for example only and do not represent the current or future per-
formance of this property.

The value of a net leased property to you depends on factors that should be 
evaluated by you and your tax, financial and legal advisors. Buyer and Buyer’s 
tax, financial, legal, and construction advisors should conduct a careful, inde-
pendent investigation of any net leased property to determine to your satisfac-
tion with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer 
and Buyer’s legal and financial advisors must request and carefully review all 
legal and financial documents related to the property and tenant. While the 
tenant’s past performance at this or other locations is an important consider-
ation, it is not a guarantee of future success.

Similarly, the lease rate for some properties, including newly-constructed 
facilities or newly-acquired locations, may be set based on a tenant’s projected 
sales with little or no record of actual performance, or comparable rents for the 
area. Returns are not guaranteed; the tenant and any guarantors may fail to 
pay the lease rent or property taxes, or may fail to comply with other mate-
rial terms of the lease; cash flow may be interrupted in part or in whole due 
to market, economic, environmental or other conditions. Regardless of tenant 
history and lease guarantees, Buyer is responsible for conducting his/her own 
investigation of all matters affecting the intrinsic value of the property and the 
value of any long-term lease, including the likelihood of locating a replacement 
tenant if the current tenant should default or abandon the property, and the 
lease terms that Buyer may be able to negotiate with a potential replacement 
tenant considering the location of the property, and Buyer’s legal ability to 
make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap 
Real Estate Investment Services and hold it harmless from any kind of claim, 
cost, expense, or liability arising out of your investigation and/or purchase of 
this net leased property.



EXCLUSIVELY L ISTED BY

OFFICES NATIONWIDE

BOR: 
Timothy Speck 

5001 Spring Valley Road, Suite 100W 
Dallas, TX 75244 
Tel: 972-755-5200 




