
P R E S E N T E D  B Y



WALGREENS

Rochester Hills, MI

ACT ID Z0290515

N O N - E N D O R S E M E N T  A N D  D I S C L A I M E R  N O T I C E

Non-Endorsements
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any

corporation's logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or

subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information

about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.

PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

Disclaimer
THIS IS A BROKER PRICE OPINION OR COMPARATIVE MARKET ANALYSIS OF VALUE AND SHOULD NOT BE CONSIDERED AN APPRAISAL. This information has

been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References

to square footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus &

Millichap Real Estate Investment Services, Inc. © 2018 Marcus & Millichap. All rights reserved.
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POPULATION 1 Miles 3 Miles 5 Miles

▪2022 Projection

Total Population 6,319 61,252 183,001

▪2017 Estimate

Total Population 5,937 59,216 178,042

▪2010 Census

Total Population 5,552 56,686 171,237

▪2000 Census

Total Population 5,045 54,547 167,978

▪Current Daytime Population

2017 Estimate 10,863 67,037 236,793

HOUSEHOLDS 1 Miles 3 Miles 5 Miles

▪2022 Projection

Total Households 2,583 24,233 72,305

▪2017 Estimate

Total Households 2,424 23,300 69,702

Average (Mean) Household 
Size

2.43 2.49 2.52

▪2010 Census

Total Households 2,261 22,228 66,783

▪2000 Census

Total Households 2,092 21,003 63,402

▪Occupied Units

2022 Projection 2,583 24,233 72,305

2017 Estimate 2,544 24,334 73,119

HOUSEHOLDS BY INCOME 1 Miles 3 Miles 5 Miles

▪2017 Estimate

$150,000 or More 17.91% 22.54% 22.16%

$100,000 - $149,000 15.89% 19.47% 20.02%

$75,000 - $99,999 16.28% 14.97% 13.78%

$50,000 - $74,999 14.46% 15.44% 14.90%

$35,000 - $49,999 12.18% 9.46% 9.38%

Under $35,000 23.29% 18.10% 19.78%

Average Household Income $100,597 $117,783 $117,281

Median Household Income $75,131 $86,069 $85,354

Per Capita Income $41,255 $46,863 $46,158

HOUSEHOLDS BY 

EXPENDITURE
1 Miles 3 Miles 5 Miles

Total Average Household 
Retail Expenditure

$75,520 $79,918 $78,818

▪Consumer Expenditure Top 
10 Categories

Housing $18,228 $19,373 $19,076

Transportation $15,666 $17,324 $17,370

Shelter $10,033 $10,640 $10,486

Food $8,457 $8,869 $8,779
Personal Insurance and 
Pensions

$6,823 $7,475 $7,397

Health Care $4,703 $5,089 $4,969

Utilities $4,265 $4,504 $4,440

Entertainment $3,865 $4,118 $4,089

Apparel $1,987 $2,061 $2,028
Household Furnishings and 
Equipment

$1,865 $2,031 $2,017

POPULATION PROFILE 1 Miles 3 Miles 5 Miles
▪Population By Age

2017 Estimate Total 
Population

5,937 59,216 178,042

Under 20 21.83% 23.23% 23.99%

20 to 34 Years 18.34% 17.60% 18.29%

35 to 39 Years 6.47% 5.72% 5.54%

40 to 49 Years 13.90% 13.03% 13.03%

50 to 64 Years 22.38% 22.84% 22.47%

Age 65+ 17.07% 17.58% 16.67%

Median Age 42.59 42.81 41.81
▪Population 25+ by Education 
Level

2017 Estimate Population 
Age 25+

4,313 41,792 123,533

Elementary (0-8) 0.61% 1.07% 1.26%

Some High School (9-11) 5.60% 3.05% 3.54%

High School Graduate (12) 22.32% 16.39% 16.16%

Some College (13-15) 22.87% 19.40% 19.43%

Associate Degree Only 8.49% 8.22% 7.71%

Bachelors Degree Only 24.14% 27.16% 27.12%

Graduate Degree 15.17% 23.95% 24.20%
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