Family Dollar

24 South Third Street, Sand Lake, Michigan 49343
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OFFERING MEMORANDUM Marcus g Millichap

EXCLUSIVE NET-LEASE OFFERING
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24 South Third Street - Sand Lake, Michigan 49343

PRICE: $1,281,897 | 6.75% CAP | RENT: $86,528

PROPERTY DESCRIPTION

Property Family Dollar
Property Address 24 South Third Street
City, State, ZIP Sand Lake, Michigan, 49343

Building Size (SF)
Lot Size (Acres)

THE OFFERING

Net Operating Income (NOI) $86,528
CAP Rate 6.75%
Purchase Price $1,281,897
Property Name Family Dollar
Property Type Net Leased Discount Retailer
Ownership Fee Simple
Tenant / Guarantor Corporate
Lease Term 15 Years
Rent Commencement October 6, 2016
Lease Expiration November 30, 2031
Lease Term Remaining 13 Years
Lease Type Triple Net (NNN)
Roof & Structure Tenant Responsible
Rental Increases 10% Every Five Years, Starting Year 11
Options to Renew 6, 5-Year Option Periods

Rental Increases in Options 10% Every Five Years, Starting Year 11

been secured from
Buyer must verify
performance of the property. Marcus & Millich:

HIGHLIGHTS

» Corporate Guarantee | Proven E-Commerce Resilient Tenant
Low Market Correlation | Recession-Proof Business Model
Acquired by Dollar Tree for $10 Billion in 2015

Strong Brand Recognition | Nearly 8,000 Stores Under the
Family Dollar Banner

Recently Executed Triple-Net (NNN) Lease

Attractive Rental Escalations | Ten Percent Every Five Years
Starting In Year 11

Six, Five-Year Option Periods
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INVESTMENT SUMMARY

Marcus & Millichap is pleased to present the exclusive listing for a Family Dollar ANNUALIZED OPERATING DATA

located at 24 South Third Street in Sand Lake, Michigan. The property consists of

8,320 square feet of building space and is situated on approximately 0.59 acres Current Annual Rent $86,528
of land. This Family Dollar Property is subject to a 15-year triple-net (NNN) lease. . 10% Every Five Years,
The rent commenced on October 6th, 2016 and the current annual rent is Base Term Rental Escalations Starting Year 11
$86,528. The lease is subject to ten percent rental increases every five years,

which will begin in Year 11. The rental increases will continue through the six, RENT SCHEDULE
five-year tenant renewal options. Lease Year Annual Rent Monthly Rent
Year 2 $86,528 $7,211
TENANT SUMMARY ’ ’
Year 3 $86,528 $7,211
When it comes to getting value for everyday items for the entire family in an easy Year 4 $86,528 $7,211
to shop, neighborhood location, Family Dollar is the best place to go. One of the v 5 ’ $7'211
nation’s fastest growing retailers, Family Dollar offers a compelling assortment of ear $86,528 ’
merchandise for the whole family ranging from household cleaners to name Year 6 $86,528 $7,211
brand foods, from health and beauty aids to toys, from apparel for every age to Year 7 $86,528 $7,211
home decor, all for everyday low prices. While shoppers can find many items for Year 8 $86,528 $7.211
S1 or less, most items in the store are priced below $10, which makes shopping v 9 ’ $7'211
fun without stretching the family budget. ear 586,528 ’
Year 10 $86,528 $7,211
Year 11 $95,181 $7,932
Year 12 $95,181 $7,932
Year 13 $95,181 $7,932
Year 14 $95,181 $7,932
Year 15 $95,181 $7,932
Option 1 $104,699 $8,725
Option 2 $115,169 $9,597
Option 3 $126,686 $10,557
Option 4 $139,354 $11,613
Option 5 $153,290 $12,774
Option 6 $168,619 $14,052

CAP Rate 6.75%

Purchase Price $1,281,897

ons or esnmates used herein are for eump]e purposes only and do not represent

n al y p o[l
the cunent or futule performance of the property. Marcus & Millicl Real Es‘n‘re Imestment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap Ma rcl] S é MI “IChap 4
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FAMILY D

As shoppers enter their neighborhood Family Dollar, they’ll find
great values on the name brands they trust in a clean, well-
organized store staffed with friendly team members who are
members of the local community. The average size of Family
Dollar store is approximately 7,000 square feet, and more stores
are operated in leased facilities. This relatively small footprint
allows the Company to open new stores in rural areas and small
towns, as well as in large urban neighborhoods. Within these
markets, the stores are located in shopping centers or as free-
standing building, and all are convenient to the Company’s
customer base.

Family Dollar offers a compelling mix of merchandise for the
whole family. Ranging from an expanded assortment of
refrigerated and frozen foods and health and beauty items to
home décor and seasonal items, Family Dollar offers the lowest
possible price the name brand and quality private-brand
merchandise customers need and use every day.

EVERYDAY |

Get Low Prices,
Every Day

age are approximate. Buyer must verify the information and bears all 1151( for any inaccuracies. Any pro)eLtlom opinions, assumptions or estlmates used herein are for e‘nmple purposes only and do not represent
the current or future performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap
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SMART C&@UPONS

—— CLICK. SHOP SAVE. ——

Our Vision Is To Be:
The Best small-format value and convenience retailer serving the
needs of customer in the neighborhoods we serve.

For Customers:

Our customers work hard to provide for their families. Whether
it’s a full meal or a quick snack, household cleaners, a gift for a
party or a treasure for the home, they know they can count on
Family Dollar to stock their favorite brands and quality private
brands they can trust.

For Our Team Members:

Delivering a culture of customer service starts with a strong
team. From stores to the distribution centers and to the Store
Support Center, our Team Members are given opportunities to
grow their careers with Family Dollar. After all, building strong
teams is the cornerstone of being a compelling place to work.

For Our Community:

In addition to offering quality merchandise at low prices, Family
Dollar is committed to the communities we serve by supporting
the non-profit organizations that seek to improve the quality of
life for our customers and Team Members. Through a grassroots
approach to giving, the FamilyHope Community Foundation aims
to give back to organizations that help local families in need.

Marcus g Millichap 5




Sand Lake 1 V-) HIGHLIGHTS

» Major Tenants In Surrounding Area: Rosie’s
z Ice Cream and More, Wesco, USPS,
e Independent Bank, Lake Street Station, and
many others.

Sand Lake Elementary School | Over 450
Cake sy Sand|Lake € take st/ 2 Students Enrolled

& akiStF ¥ Caiulh 44 e Sand Lake | 30 Miles North of Grand Rapids |
th e Second Largest City in Michigan
£
<
4
MAJOR EMPLOYERS
@ EMPLOYER # OF EMPLOYEES *
[~ —1 SPECTRUM HEALTH 350
ADTC 5,023 Meijer 248 327
@ McDonalds 265
Display Pack 250
7:6 > Walmart 250
5 Heritage Management Group Inc 240
O§ Pringle St Wolverine World Wide Inc 233
= Byrne 226
Family Fare 200
Unity Security & Safety 200
Federal-Mogul Powertrain Inc 180

* Based on a 5-mile radius

y of the information. References to square footage or

is information een sec rom sources w we maki presenta arranties, express r imp! accura
Mll' age are approximate. Buyer must verify the in| a mptions or estlmates used herein are for example purposes only and do not represent ol
m the current or future performance of the property. s & Millichap Real Estate Investment Selvlces is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap Ma rcl] S é Ml “]Chap 6
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This Family Dollar is located at 24 South Third Street in Sand Lake, Michigan.

within the Grand Rapids—Wyoming, Michigan Metropolitan Statistical Area.
Sand Lake is approximately 25 miles north of Grand Rapids, the second largest
city in Michigan.

Surrounding Retail and Points of Interest

The subject property is strategically located on a central road within the town,
and is the regions primary retailer. The Family Dollar location is conveniently
located near several amenities such as the Kent District Library and Post Office.
Additionally, several local businesses are in the immediate vicinity such as
Wesco, Independent Bank, Lake Street Station, Rosie’s Ice Cream, and several
others. Sand Lake Elementary School is less than a mile away and has a total
enrollment of over 450 students.

Traffic Counts and Demographics

Sand Lake has approximately 3,409 individuals residing within a three-mile
radius of the property and more than 11,605 within a five-mile radius. The
Family Dollar property is located on South Third Street, also known as
Northland Drive. South Third Street has daily traffic counts of 5,023 vehicles.
Nearby East Oak Street has traffic counts of 4,600 vehicles.

Grand Rapids, Michigan

Grand Rapids is the second largest city in Michigan, located in eastern part of
the state along the Grand River. The city and surrounding communities are
economically diverse, and have economies based in the health care,
information technology, automotive, aviation, and consumer goods
manufacturing industries, among others. In 2010, the city was named the “Most

Sustainable Midsize City in the U.S.” by the United States Chamber of
Commerce Civic Leadership Center. Spectrum Health employs over 23,000 in '

the city. The city is home to a number of well-known companies that include:
Bissell, Alticor/Amway, Highlight Industries, Spartan Stores, Meijer, GE Aviation,
and Wolverine World Wide. The Gerald R. Ford International Airport sees 150
flights daily to 23 destinations across the United States and Canada.

age ar Bu\ er m\l\t\exm tlle in

the current o

Sand Lake is a village located in Kent County, Michigan. Kent County is located |

nac eaent
performance of the property. Marcus & Mlllulnp Real Estate Investment Services is a service mark of MnLus & Millichap Real Estate Investment Services, Inc. © 2017 Marcus & Millichap
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24 South Third Street, Sand Lake, Michigan 49343

Kent Sand Lake
- Lake Street .
District . gval  \Veterinary
. Station Inc
Library
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is information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or

FAMIL' age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent SrFe
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Mecosta
— . ) Remu ’A“
&’I k20, Stanwood Diﬂiﬂgn . ' ‘
iy 5 Miles 10 Miles 15 Miles
White Cloud 1 POPULATION
- . e 2021 Projection 12,612 47,200 129,420
Wooster Big Prairie 15 Miles. .J
WEL) 2016 Estimate 12,009 44,171 122,832
2010 Census 11,531 42,398 118,194
2000 Census 10,291 36,084 105,128
10 Miles akeview

Six Lake INCOME
Average $59,708 $67,371 $72,492
Median $50,205 $56,009 $58,501
Per Capita $21,806 $24,054 $26,260

HOUSEHOLDS
2021 Projection
2016 Estimate
2010 Census
2000 Census

HOUSING
2016 $136,086 $157,496  $163,294

EMPLOYMENT
2016 Daytime Population ) 26,801
2016 Unemployment . 4.64%

Wright
. Belding 2016 Median Time :
(a1} 33 mins
- Traveled
Orleal
amyrna
v fady RACE & ETHNICITY
w7 i White 95.63% 95.97%
Walker Native American 0.02% 0.02%
T African American 0.56% 0.50%
&/ Grand Rapids Asian/Pacific Islander 0.35% 0.55%
{m-} Forest Hills

informat een si I reliable, aK p d or Imp! accuracy o rma C squa
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confidentiality & disclaimer

Marcus & Millichap hereby advises all prospective purchasers
of Net Leased property as follows:

The information contained in this Marketing Brochure has
been obtained from sources we believe to be reliable.
However, Marcus & Millichap has not and will not verify any of
this information, nor has Marcus & Millichap conducted any
investigation regarding these matters. Marcus & Millichap
makes no guarantee, warranty or representation whatsoever
about the accuracy or completeness of any information
provided.

As the Buyer of a net leased property, it is the Buyer’s
responsibility to independently confirm the accuracy and
completeness of all material information before completing
any purchase. This Marketing Brochure is not a substitute for
your thorough due diligence investigation of this investment
opportunity. Marcus & Millichap expressly denies any
obligation to conduct a due diligence examination of this
Property for Buyer.

Any projections, opinions, assumptions or estimates used in
this Marketing Brochure are for example only and do not
represent the current or future performance of this property.
The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and
legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction
advisors should conduct a careful, independent investigation
of any net leased property to determine to your satisfaction
with the suitability of the property for your needs.

Like all real estate investments, this investment carries
significant risks. Buyer and Buyer’s legal and financial advisors
must request and carefully review all legal and financial
documents related to the property and tenant. While the
tenant’s past performance at this or other locations is an
important consideration, it is not a guarantee of future
success. Similarly, the lease rate for some properties, including
newly-constructed facilities or newly-acquired locations, may

be set based on a tenant’s projected sales with little or no
record of actual performance, or comparable rents for the
area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or
may fail to comply with other material terms of the lease; cash
flow may be interrupted in part or in whole due to market,
economic, environmental or other conditions. Regardless of
tenant history and lease guarantees, Buyer is responsible for
conducting his/her own investigation of all matters affecting
the intrinsic value of the property and the value of any long-
term lease, including the likelihood of locating a replacement
tenant if the current tenant should default or abandon the
property, and the lease terms that Buyer may be able to
negotiate with a potential replacement tenant considering the
location of the property, and Buyer’s legal ability to make
alternate use of the property.

By accepting this Marketing Brochure you agree to release
Marcus & Millichap Real Estate Investment Services and hold it
harmless from any kind of claim, cost, expense, or liability
arising out of your investigation and/or purchase of this net
leased property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing
Brochure is proprietary and strictly confidential. It is intended
to be reviewed only by the party receiving it from Marcus &
Millichap and should not be made available to any other
person or entity without the written consent of Marcus &
Millichap. This Marketing Brochure has been prepared to
provide summary, unverified information to prospective
purchasers, and to establish only a preliminary level of interest
in the subject property. The information contained herein is
not a substitute for a thorough due diligence investigation.
Marcus & Millichap has not made any investigation, and
makes no warranty or representation, with respect to the
income or expenses for the subject property, the future
projected financial performance of the property, the size and
square footage of the property and improvements, the
presence or absence of contaminating substances, PCB’s or

asbestos, the compliance with State and Federal regulations,
the physical condition of the improvements thereon, or the
financial condition or business prospects of any tenant, or any
tenant’s plans or intentions to continue its occupancy of the
subject property. The information contained in this Marketing
Brochure has been obtained from sources we believe to be
reliable; however, Marcus & Millichap has not verified, and
will not verify, any of the information contained herein, nor
has Marcus & Millichap conducted any investigation regarding
these matters and makes no warranty or representation
whatsoever regarding the accuracy or completeness of the
information provided. All potential buyers must take
appropriate measures to verify all of the information set forth
herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap Real Estate Investment Services, Inc.
(“M&M”) is not affiliated with, sponsored by, or endorsed by
any commercial tenant or lessee identified in this marketing
package. The presence of any corporation’s logo or name is
not intended to indicate or imply affiliation with, or
sponsorship or endorsement by, said corporation of M&M, its
affiliates or subsidiaries, or any agent, product, service, or
commercial listing of M&M, and is solely included for the
purpose of providing tenant lessee information about this
listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.

PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR
MORE DETAILS.

Marcus g Millichap
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