OFFERING MEMORANDUM

STARBUCKS

PALM COAST (DAYTONA BEACH MSA), FLORIDA
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ADDRESS:

100 Belle Terre Parkway, Palm Coast, FL 32164

Price

Cap Rate

Gross Leasable Area
Year Built

Lot Size

Type of Ownership

Lease Summary

Lease Type

Roof & Structure
Lease Term

Rent Commencement
Lease Expiration
Increases

Options

Option to Terminate
Option to Purchase
Right of First Refusal

Rent Schedule

TERM
Year 1 -Year 5
Year 6 - Year 10
Option 1
Option 2
Option 3
Option 4

$2,308,000
5.20%

2,200 SF
2017

0.89 +/- Acres
Fee Simple

NN

Landlord Responsible, 20-Yr. Roof Warranty
10 Years

10/2/2017

2/29/2028

10% Every Five Years

Four, 5-Year

None

None

Yes, Tenant has 15 Days to Provide a Response

ANNUAL RENT MONTHLY RENT
$120,000 $10,000
$132,000 $11,000
$145,200 $12,100
$159,720 $13,310
$175,692 $14,641
$193,261 $16,105

PRICE
$2,308,000

CAP RATE
5.20%

==
NOI
$120,000




Investment Highlights Demographics

10-Year Lease, No Early Termination Clause POPULATION 3-MILES 5MILES  7-MILES

10% Increases Every 5 Years 2017 Population 24,943 51,833 83,403
2022 Population 29,617 61,391 98,236
HOUSEHOLDS

Brand New 2017 Construction, Minimal Landlord Responsibilities 2017 Households 9,442 20,148 34,279
INCOME
2017 Average Household Income $58,056 $60,743 $63,956

Investment Grade Credit Tenant, Rated A- by S&P

83,403 Residents in Rapidly Growing Trade Area

253% Population Growth within 3 Miles Since 2000

Highly Visible to 50,500 Cars/Day

Hard Corner Location at Signalized Intersection

Easy Access to 1-95, the Main North/South Highway on the East Coast

Directly Across from Super Target, Ross, T)] Maxx, Petsmart, and
l\/||chaeyls Anchored Povverp(jenterg J <SS
%\/
N—0——
Adjacent to New ALDI Grocery Store, Tractor Supply, and Taco Bell %%

Acrossfrom 1,557-Acre Mixed-Use e elop entwith 3,000 Residences,
2.2 Million SF of Commercial and 1.4 Million SF of Office Space 83 403 34 279 $63 956
’ [ ’

Minutes to 3,870 Homes at Grand Landings, Hammock Dunes and

Population within  Households within i Average Household Income

Grand Haven Gated Communities H

a7-MileRadius i a7-MileRadius i within a 7-Mile Radius
Down the St r t from Florida | tal Flagler with Large Expansion : :
Plans and 1,00 mployees 70,0 at|en Annually

Walking Distance to Flagler Palm Coast High School with 2,488 Students
Close Proximity to 4 State Parks with 581,465 Visitors Annually

23 Miles North of Daytona Beach, 68 Miles South of Jacksonville, and 70
Miles North of Orlando




Tenant Overview

Starbucks Corporation operates as a roaster, marketer, and retailer of
specialty coffee worldwide. There are over 24,000 Starbucks stores in 70
countries and continues to grow every day. Its stores offer coffee and
tea beverages, packaged roasted whole bean and ground coffees, single-
serve and ready-to-drink coffee and tea products, juices, and bottled

OWNERSHIP: water. The company's stores also provide fresh food and snack offerings;
PUBLIC . and various food products, such as pastries, and breakfast sandwiches
= and lunch items, as well as serve ware, beverage-making equipment, and
. i accessories.
TENANT:
CORPORATE
T | 2 T — .........................................................................................................
WY DUCKS:COm) S 64 HEADQUARTERED IN
24,4 4
P LOCATIONS Seattle, WA

$21.32 cpeane> A

Billion . STANDARD & POOR'S
SALES VOLUME | SBUX ~ CREDITRATNG

FOUNDED i o9
l- 1971 R?W%R[ID\S,I :!!:g::Y "‘

PROGRAM MEMBERS

REPRESENTATIYE PHOTO



LANDLORD
RESPONSIBILITIES

TENANT
RESPONSIBILITIES

TAXES

INSURANCE

ASSIGNMENT &
SUBLETTING

RIGHT OF FIRST
REFUSAL

ESTOPPEL

Lease Summary

Landlord shall maintain, repair, and make replacements to the premises,
the building, and the property at its sole cost and expense for the upkeep
of the roof, roof membrane, and roof systems, foundation, exterior walls,
interior structural walls, and all structural components of the premises,
building and property. Landlord shall be responsible for the capital
maintenance and capital repair of all parking areas, sidewalks, landscaping
and drainage systems and all utility systems (including mechanical,
electrical, and HVAQC). Landlord shall also provide the installation, removal
and storage of hurricane shutters. There is a 20-year roof warranty.

Tenant, at Tenant's expense, shall keep the premises in good order and
repair, including maintaining all plumbing, HVAC, electrical and lighting
facilities and equipment within the premises and exclusively serving the
premises, the store front, doors and plate glass and the daily/weekly
routine maintenance to the immediate area serving the premises,
including but not limited to landscape maintenance, parking lot sweeping,
parking lot sealing and restriping, trash pickup, light bulb replacement and
building exterior painting.

Tenant shall pay the real estate taxes.

Tenant shall obtain and keep liability insurance and property insurance.

Tenant shall also reimburse Landlord for the cost of Landlord's liability
insurance and property insurance.

Tenant may assign or sublet the lease but shall remain liable for all
covenants under the lease.

Tenant shall have 15 days from receipt of notice to exercises its Right of
First Refusal.

Tenant shall have 30 Days from receipt of request to provide an executed
estoppel.
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Site Plan
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I Palm Coast, FL

Palm Coast is a city in Flagler County, Florida
and is the most populous city or town in the
county. It is part of the Deltona-Daytona Beach-
Ormond Beach, FL metropolitan statistical area.

Palm Coast is one of Florida’s newest cities
(incorporated 1999), and is a Florida paradise -
situated on 70 miles of saltwater and freshwater
canals and the Intracoastal Waterway and just
minutes from pristine Atlantic Ocean beaches.
Vibrant lifestyle and the natural environment
g0 hand-in-hand here.

The City offers a dozen beautiful parks, 125+
miles of connecting trails and paths for walking/
bicycling, abundant fishing and boating, a year-
round Running Series, and world-class tennis
and golf. Lined with historic oaks, towering pines
and indigenous vegetation, Palm Coast's parks
and trails showcase the splendid elegance of
the native Florida landscape.




CONFIDENTIALITY & DISCLAIMER

e00cc00c0000000000000 00

The information contained in the following I\/Iarketin% Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has
been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property.
The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no
warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size
and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and
Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to
be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted an
investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided.
All potential buyers must take appropriate measures to veri%all of the information set forth herein.

NON-ENDORSEMENT NOTICE

e00cc00c0000000000000 00

Marcus & l\/lillichaf) is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of
any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its
affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

NET-LEASED DISCLAIMER

e00cc00c0000000000000 00

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not
verify any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty
or representation whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm the accuracy and completeness of all material information before
completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus &
Millichap expressly denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance
of this property. The value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors. Buyer
and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your
satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer's legal and financial advisors must request and carefully review all legal
and financial documents related to the property and tenant. While the tenant's past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based
on a tenant's projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in
whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her
own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelinood of locating a replacement
tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer's legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost,
expense, or liability arising out of your investigation and/or purchase of this net leased property.
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Phil Sambazis

Senior Managing Director

SAN DIEGO

Tel: (858) 373-3174
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License: CA 01474991

Ryan Nee

Broker of Record
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License: BK3154667
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