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CONFIDENTIALITY AND DISCLAIMER
Sabre Real Estate Advisors (“Sabre”) hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in the Marketing Brochure has been obtained from sources we believe to be reliable. However, Sabre has not and will 
not verify any of this information, nor has Sabre conducted any investigation regarding these matters. Sabre makes no guarantee, warranty or 

representation whatsoever about the accuracy or completeness of any information provided.

As the buyer of a net leased property, it is the Buyer’s responsibility to independently confi rm the accuracy and completeness of all material 
information before completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this 

investment opportunity. Sabre expressly denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or 
future performance of this property. The value of a net leased property to you depends on factors that should be evaluated by you and your tax, 

fi nancial and legal advisors.

Buyers and Buyer’s tax, fi nancial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property 
to determine to your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries signifi cant risks. Buyer and Buyer’s legal and fi nancial advisors must request and carefully 
review all legal and fi nancial documents related to the property and tenant. While the tenant’s past performance at this or other locations in an 
important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facili-

ties or newly-acquired locations, may be set based on tenant’s projected sales with little or no record of actual performance, or comparable rents 
for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with 

other material terms of the lease; cash fl ow may be interrupted in part or in whole due to market, economic, environmental or other conditions. 
Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters aff ecting the 

intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant 
should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant considering 

the location of the property, and the Buyer’s legal ability to make alternate use of the property.

By accepting this Sabre Brochure you agree to release Sabre and hold it harmless from any kind of claim, cost, expense, or liability arising out of 
your investigations and/or purchase of this net leased property.

CONFIDENTIALITY AND DISCLAIMER
The information contained in the following Marketing Brochure is proprietary and strictly confi dential. It is intended to be reviewed only by the 
party receiving it from Sabre Real Estate Advisors (“Sabre”) and should not be made available to any other person or entity without the written 
consent of Sabre. This marketing Brochure has been prepared to provide summary, unverifi ed information to prospective purchasers, and to 

establish only a preliminary level of interest in subject property. The information contained herein is not a substitute for a thorough due diligence 
investigation. Sabre has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the 

subject property, the future projected fi nancial performance of the property, the size and square footage of the property and improvements, the 
presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal  regulations, the physical condi-
tion of the improvements thereon, or the fi nancial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue 
its occupancy of the subjects property. The information contained in this Marketing Brochure has been obtained from sources we believe to be 
reliable; however, Sabre has not verifi ed, and will not verify, any of the information contained herein, nor has Sabre conducted any investigation 
regarding these matters and makes no warranty or representation regarding these matters and makes no warranty or representation whatsoev-
er regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the 

information set forth herein.

NON-ENDORSEMENT NOTICE
Sabre Real Estate Advisors (“Sabre”) is not affi  liated with, sponsored by or endorsed by any commercial tenant or lessee identifi ed in this market-
ing package. The presence of any corporation’s logo or name is not intended to indicate or imply affi  liation with, or sponsorship or endorsement 
by, said corporation of Sabre, its affi  liates or subsidiaries, or any agent, product, service, or commercial listing of Sabre, and is solely included for 

the purpose of providing tenant lessee information about this listing to prospective customers.
ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLASE CONSULT YOUR SABRE AGENT FOR MORE DETAILS.

Off ered Exclusively by:

Stu Fagen
fagen@sabre.life
516 874 8070 x1503

Gina Baxter
baxter@sabre.life
516 874 8070 x1510



FINANCIAL OVERVIEW

OFFERING SUMMARY
PRICE $1,588,529
CAP RATE 5.1% 
NOI $81,015
BUILDING SIZE 1,650 SF
LOT SIZE 0.497 Acres
TAXES $18,103
OWNERSHIP TYPE Fee Simple 
LEASE TYPE NN ( roof & structure)
TENANT RATING S&P A-1

LEASE SUMMARY
LEASE COMMENCEMENT DATE 10/1/2006
REMAINING LEASE TERM 8 Years
OPTIONS three (3) fi ve (5) year options

YEARS
10/1/2016 - 9/30/2021
10/1/2021 - 9/30/2026

OPTIONS
10/1/2026 - 9/30/2031
10/1/2031 - 9/30/2016
10/1/2036 - 9/30/2041

RENT                        CAP RATE
$81,015                      5.1%
$89,100                      5.6%  

$98,010                      6.12%    
$107,811                    6.8%
$118,585.50               7.5%  
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north view
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LOCATION OVERVIEW

Sabre has been retained on an exclusive basis to the market the 
fee simple interest in the Starbucks property at 2441 Watt Street, 
Schenectady, NY.

Schenectady is the 9th largest city in New York with a population 
over 60,000 and is located just 7 miles northwest of Albany, the 
state capital. Demographics are dense and the property is locat-
ed adjacent to Home Depot, Applebee’s, a Price-Rite anchored 
shopping center and within a half mile of I-890.

The subject location is just before the entrance to I - 890 on 
Schenectatdy Crossover Connection, which has a traffi  c count 
just shy of 50,000 vehicles per day, at a signalized intersection. 

Starbucks has been at this location since 2006. In 2016 they ex-
ercise two of the fi ve year options, and moved ahead with reno-
vating showing a long term committment to the location.

This freestanding, double net Starbucks is a top performer in the 
capital district and has 12% increases every fi ve years. S&P rated 
the tenant A-1. 

HIGHLIGHTS:
• Freestanding with drive thru
• Recent 10 year extension
• 12% next growth every 5 years
• Approximately 50,000 VPD traffi  c count
• Location near highway on ramp
• Long term lease
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TENANT OVERVIEW

ABOUT STARBUCKS

Every day, we go to work hoping to do two things: share great coff ee with our 
friends and help make the world a little better. It was true when the fi rst Star-
bucks opened in 1971, and it’s just as true today.

Back then, the company was a single store in Seattle’s historic Pike Place Mar-
ket. From just a narrow storefront, Starbucks off ered some of the world’s fi nest 
fresh-roasted whole bean coff ees. The name, inspired by Moby Dick, evoked 
the romance of the high seas and the seafaring tradition of the early coff ee 
traders.

In 1981, Howard Schultz (Starbucks chairman and chief executive offi  cer) had 
fi rst walked into a Starbucks store. From his fi rst cup of Sumatra, Howard was 
drawn into Starbucks and joined a year later.

In 1983, Howard traveled to Italy and became captivated with Italian coff ee 
bars and the romance of the coff ee experience. He had a vision to bring the 
Italian coff eehouse tradition back to the United States. A place for conversation 
and a sense of community. A third place between work and home. He left Star-
bucks for a short period of time to start his own Il Giornale coff eehouses and 
returned in August 1987 to purchase Starbucks with the help of local investors.

From the beginning, Starbucks set out to be a diff erent kind of company. One 
that not only celebrated coff ee and the rich tradition, but that also brought a 
feeling of connection.

Our mission to inspire and nurture the human spirit – one person, one cup, and 

# of Locations 28,218

Stock Symbol: NYSE: SBUX

Tenant Business: Retail

Headquarters: Seattle, WA

Website: starbucks.com

Credit Rating: S&P A-1
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DEMOGRAPHIC SUMMARY



DEMOGRAPHIC SUMMARY

1 MILE 3 MILE 5 MILE

Population 13,008 98,470 153,834

Median HHI $45,391 $52,482 $60,102

Average HHI $56,339 $75,658 $83,920

Daytime Pop 3,792 43,678 72,252

Households 5,473 39,404 61,674

Median Age 41.0 39.1 40.9
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LEARN MORE

We’re a full-service boutique real estate and advisory fi rm built for today’s world.  
We partner with our clients to always put them in the best position to win.  We not 
only understand real estate, we think like retailers, investors, restaurateurs, fran-
chisors and entrepreneurs.  We are eager students of shopping behavior, franchis-
ing, technology, media, fashion, music and pop culture.


